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Assalamualaikum warahmatullah hiwabarakatuh and Salam Sejahtera
Dear Readers,

2

018 is a couple of months away and we at SME Bank
continues to strive harder to ensure we achieve the
2017’s goals. Looking back, I’m proud to say that
SME Bank has grown to be one of the recognised DFIs
in nurturing and developing the Malaysian SMEs. This
notable recognition comes not only from the local DFIs
fraternities, but also from the global players.
The achievements that we have today are definitely
a legacy left by our former Group Managing Director,
YBhg. Datuk Mohd Radzif Mohd Yunus. And now, it
is our duty to espouse and remember his spirit and
leadership’s legacy that he left behind.
Moving on, the Bank is now embarking on a new
project in instilling entrepreneurship in the general
public through its new TV program, SUKSES. SUKSES
is a 30 minute magazine TV program focusing on
SME entrepreneurs and the challenges they face to
be successful today, updated news on SME Bank’s
offerings and general development in the SME
sector. SUKSES is aired every Friday, 8.30pm on
Astro Awani Channel 501. The TV program can also
be viewed via SME Bank’s social media platform
such as SME Bank’s FB page and Youtube Channel.
The testimony of our endless efforts in ensuring
the success of SME entrepreneurs was given its
rightful recognition when SME Bank was certified by
RAM Rating with the long and short-term financial
institution ratings of AAA and P1.

As a DFI who uphold the mandate given by the
Government, we always find ways to support our
SMEs by providing beyond financing assistance. One
of the initiatives done was the SME Bank Engagement
Session which was completed in October. This yearly
affair has seen the Bank toured around Malaysia for
2 rounds and has reached out to more than 3,000
unserved and underserved entrepreneurs.
In addition, the Bank through its Customer Service
Management has also conducted the 2017 SME Bank
Open Day at 12 selected locations. This program
has recorded 91% turned up rate and currently have
received 19 new financing submissions amounting
RM20.3 million.
The recognition that we achieve today is the result
of hard work and contribution from each of SME
Bank’s staff. I hope that the spirit will continue to
spiral up not only to ensure the success of the Bank,
but the SMEs as a whole as the Bank have a vision to
pursue, a dream to fulfil and a mandate to held up to.
Thank you.
DATO’ RAZMAN MOHD NOOR
Chief Operating Officer,
Operations & Group Corporate Management
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Cabaran 90 Hari
Milik Sabah!

A

khirnya penantian selama 90 hari
bagi memilih Juara pertandingan
Program Usahawan Muda ‘SME
Bank 90-Days Business Challenge
2017’ telah berakhir. Pemenang telah
diumumkan di Majlis Penyampaian
Hadiah yang telah diadakan pada 6 Julai
2017 dan disempurnakan oleh YB Datuk
Haji Ahmad Bin Haji Maslan, Timbalan
Menteri Perdagangan Antarabangsa
dan Industri (MITI).
Syarikat Annisaa Enterprise dari Kolej
Komuniti Tawau yang menjalankan
perniagaan berasaskan produk amplang
dan produk makanan laut kering dari
Sabah telah dinobatkan sebagai Juara
pertandingan dan telah menerima wang
tunai berjumlah RM15,000.00, trofi,

piala pusingan berserta sijil. Naib Juara
pula dimenangi oleh Syarikat Huahana
Services dari Kolej Komuniti Kuching,
Sarawak yang menjalankan perniagaan
perkhidmatan pakej pelancongan
membawa pulang wang tunai sebanyak
RM10,000.00, trofi berserta sijil. KIS
Satay Café dari Kolej Komuniti Sik, Kedah
yang menjalankan perniagaan satay dan
kuah satay sejuk beku merangkul tempat
ketiga dan menerima hadiah wang tunai
RM5,000.00, trofi dan sijil.
Program Usahawan Muda ‘SME Bank
90-Days Business Challenge’ merupakan
kesinambungan kepada pertandingan
‘SME Bank Y-Biz Challenge’ di mana
ia
dianjurkan
dengan
kerjasama
Jabatan Pendidikan Kolej Komuniti,

Kementerian Pendidikan Tinggi. Program
yang mensasarkan pelajar-pelajar
yang mengikuti Program Inkubator
Keusahawanan di Kolej Komuniti ini
menguji kecekapan para pelajar dalam
menguruskan perniagaan mereka dalam
tempoh 90 hari.
Sebanyak 87 Kolej Komuniti daripada
94 Kolej Komuniti telah menyertai
pertandingan ini.

corporate
happenings
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Negaraku,
Sehati Sejiwa

S

ME Bank telah menghidupkan
semarak
kemerdekaan
di
kalangan warga SME Bank
dengan
mengadakan
sebuah
sambutan gilang gemilang pada
22 Ogos 2017 bagi menyambut
kedatangan Hari Kebangsaan 2017.
Program ini telah dirasmikan oleh YB.
Datuk Hj. Ahmad Maslan, Timbalan
Menteri Perdagangan Antarabangsa
dan Industri.
Pelbagai
aktiviti
berunsurkan
patriotisma telah diadakan seperti
deklamasi sajak “Jiwa Hamba” hasil
nukilan Sasterawan Negara iaitu
Allahyarham Dato’ Dr. Usman Awang
oleh Qistina Rahmat, staf SME Bank
serta Pertandingan Mencipta Pantun
Semarak Kemerdekaan SME Bank.

Pertandingan Mencipta Pantun

Sebanyak 51 penyertaan telah diterima
melibatkan 107 kakitangan SME Bank
yang telah berkongsi bait-bait pantun
yang membawa makna kemerdekaan
buat mereka. Hadiah wang tunai
berjumlah RM2,200.00 telah disediakan
untuk semua pemenang.

Pelbagai aktiviti lain turut diadakan
bagi memeriahkan majlis ini seperti
pertandingan Gerai Merdeka Terbaik
yang disertai oleh setiap divisyen
dan
Kostum
Merdeka
Terbaik.
Pertandingan seumpama ini secara
tidak langsung menggalakkan staf
SME Bank untuk menghayati sejarah
kemerdekaan Malaysia.

corporate
happenings
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Corporate
Happenings

ional
ADFIM Internat
17
20
CEO Forum
24-26 Oct 2017
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Corporate
Happenings

Pertandingan
Bahasa Berirama
sempena Bulan
Bahasa Kebangsaan
2017 di Menara MITI

Visit by Delegate Uganda Development
Bank Limited (UDBL)
18 Sep 2017

CEDAR Inked Strategic
Partnership with CEDA Botswana
25 Oct 2017

Global Symposium
on Development
Financial Institutions
at Bank Negara
Malaysia
19-20 Sept 2017
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SME Bank
Food Truck Fest!

O

n 26 September 2017, SME
Bank’s
office
compound
were filled with food trucks
serving an array of delicious food
from
Mexican,
Western,
Local
and Thailand to serve the varied
tastebud of SME Bank’s staff and
also the public. This is the 2nd
year for SME Bank to organise
the event as a way to show
our support towards the food
truck operators around Klang
Valley.
Among the food truck and
kiosk participated were The
Cowboys Food Truck, The
Backyard Chef, Babarittos,
The Mobile Chef, 2 Go Coffee,
Warong on Wheels, Scoops
and Smiles and Mary Kay
Beauty. The Bank hopes to
organise such event more
frequently
to
provide
a
different environment for the
staff as well as to support
local SMEs.

issues of
interest

TOUCHPOINTS
BUDGET 2018

B

udget 2018 was announced in the last Friday, October
27 by the Prime Minister and Finance Minister with the
theme “Prosper with inclusive economy, balancing
duniawi (Here) and Ukhrawi (Hereafter) excellence to
better the lives of the rakyat towards TN50 aspirations”.
Generally, Budget 2018 focuses on addressing the increase
in cost of living as well as progressing towards a highincome economy in which the entire budget is quite
comprehensive.
The budget has altogether 8 thrusts:
1. Invigorating Investment, Trade and Industry
2. Moving Towards TN50 Aspiration
3. Empowring Education, Skills and Trainings, and Talent
Development
4. Driving Inclusive Developemnt
5. Priotising the Wellbeing of Rakyat and Providing
Oppotunities to Generate Income
6. Fortifying the Fourth Industrial Revolution and Digital
Economy
7. Enhancing Efficiency and Delivery of GovernmentLinked Companies and Public Service
8. Balancing between the Worldly and Hereafter

9

The Development expenditure for 2018 is RM46bil reflecting
flattish or no growth if compared to the estimated overall
operational expenditure for 2017. This likely points to
the government’s efforts to keep a lid on development
expenditure as operational expenditure growth remained
elevated overall.
As with the previous year, the economic sector will remain the
largest recipient of the funds with focus on the development
and upgrading of public infrastructure and transportation
network. The education and training segment, meanwhile,
will be earmarked the highest allocation under the social
sector of the development expenditure though analysts
took note that the housing subsector will see a higher
allocation, largely for the construction of low cost houses
and quarters for civil servants.

From the total allocation of RM280.25 billion, 84% has been
allocated for Operation Expenditure and the remaining 16%
for Development Expenditure This marks a 7.5% increase
in spending against the previous Budget 2017 of RM260.8
billion.
The moderate 4.6% increase in operational expenditure
highlights the government’s challenges of managing higher
spending requirement while maintaining its expenditure
rationalisation theme. The bulk of the increase originates
from the emoluments, retirement charges, debt service
charges, and grants and transfers to state governments
which are projected to increase 7.8%, 12.5% and 16.1%
respectively. Other drivers of operational expenditure
growth include the supplies and services component (from
higher maintenance charges for several recently completed
development projects), debt service charges, and asset
acquisition.

The 2018 Budget promises a positive outlook in terms of
economic growth and put a strong focus on the role of the
Small and Medium Enterprises (SMEs) and private sector in
the economic growth with the hope of improving investor
confidence. On continued fiscal consolidation agenda, the
government is confident to reduce the fiscal deficit from
3.0% of GDP in 2017 to 2.8% of GDP next year facilitated by
both prudent budgetary management and higher economic
growth.
In line with the rebounding economy, revenue to the
Government is expected to be higher by 6.4% in 2018,
slightly higher than 2017 of 6.1%. The increase in revenue
is expected to be coming from various sources, including
petroleum income tax which is expected to see a slightly
better year next year as globally referred oil price to
maintain hovering above USD50. The projection is based
on an average oil price of USD52 per barrel. Most notably,
corporate income tax is projected to increase by 6.9%,
while GST collection is expected to be higher at RM43.8
billion, against the revised target of RM41.5 billion this year.
The GST collection has reached nearly RM20 billion as of
first half this year. GST tax rate remains unchanged in the
budget while the exempted items are added.

issues of
interest
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As for the allocation on Small and Medium Enterprises
(SMEs), the Budget continues to empower Malaysia’s
SMEs with a total allocation of RM23.7 billion in terms of
government allocation, grants, soft loans and guarantees.
Among the allocation would be:
• RM200 million allocated for High Impact Strategic Fund
under MIDA to promote high quality investment;
• RM150 million for MATRADE, MIDA and SME Corp to
undertake export and investment promotion activities
including Market Development Grant (MDG);
• RM1 billion for EXIM Bank of RM1 billion for credit
insurance facility and RM200 million for export financing
will address the financing problem faced by SMEs which
are looking to export and others.
In addition to the monetary allocation, the government is
also committed in positioning the country’s SMEs in new
growth areas including the digital economy and to help
them embrace the Industry 4.0.
The budgeted allocations are targeted at a wide spectrum
of areas, which will improve the wellbeing of the rakyat,
and address the perennial issue of rising costs of living
amidst a slower growth environment. Having said that the
budget contains various popular measures — infrastructure
spending, more funding for social welfare, continued cash
handouts to the lower income group, special payments to
civil servants and pensioners, as well as measures to help
deal with housing affordability are high on the list.

Sources: Ministry of Finance, Midf Research, Alliance DBS Research,
Kenanga Economic Viewpoint, CIMB Research and iMoney.
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Email Etiquette:
The Do’s and Don’ts

E

mail
now
becomes
a
significant
communication
means in our day-to-day
work. A study by the International
Data Corporation (IDC) reveals that
workers spend 28 percent of their
workweek reading and answering
emails.

E=mc

When using emails to work faster
and more efficiently, we must
not overlook the social rules
that accompany any form of
communication. Here are some
of the dos and don’ts of email
etiquette:
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It may take some practice to keep your emails
professional and to the point, but you will look
more polished and organized in the long run.
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It is far too easy
to share emails, even
inadvertently. If you have
to share highly personal or
confidential information, do so
in person or over the phone.
Ask permission before posting
sensitive material either in the
body of the email or in an
attachment.

OT

R
Never
send an
angry email, or give
a quick, flip response.
Give your message some
thoughtful consideration
before sending it. If you feel
angry, put your message
into the “drafts” folder, and
review it again later when
you are calmer and have
time to formulate
an appropriate
response.
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Create
your message as
a stand-alone note, even
if it is in response to a chain
of emails. This means no “oneliners.” Include the subject and any
references to previous emails, research
or conversations. It can be frustrating
and time consuming to look back at
the chain to brush up on the context.
Your recipient may have hundreds
of emails coming in each day and
likely won’t remember the
chain of events leading
up to your email.
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Humor does
not translate well via
email. What you think is
funny has a good chance
of being misinterpreted
by the other party, or taken
as sarcasm, without the
accompanying vocal tone
and facial expressions.
When in doubt, leave
humor out of business
communications.
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Exclamation
points and other
indications of excitement
such as emoticons,
abbreviations like LOL, and all
CAPITALS do not translate well in
business communications. Leave
them off unless you know the
recipient extremely well. It’s
also not professional to use
a string of exclamation
points!!!!!
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Give a timely and
polite reply to each
legitimate email addressed
to you. Even if you do not have
an answer at the moment, take a
second to write a response letting
the sender know you received
their email. Inform the sender
if their email was sent to the
wrong recipient, too.
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Every email
should include a
signature that tells the
recipient who you are and
how to contact you. Set it
up to automatically appear at
the end of each email. Include
all of your contact details so
the recipient doesn’t have
to look up your address,
email or phone number.

Don’ts

S AG E .

Don’t
be surprised
if you’re judged by
the way you compose
an email. For example,
if your email is littered
with misspelled words and
grammatical errors, you may be
perceived as sloppy, careless,
or even uneducated. Check
your spelling, grammar
and message before
hitting “send.”
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Using
“Hey,” “Yo,”
or “Hiya” isn’t
professional, no matter how
well you know the recipient.
Use “Hi” or “Hello” instead. To
be more formal, use “Dear (insert
name).” Using the person’s name in
the salutation --“Hello Robert” -- is
quite appropriate, but remember
not to shorten a person’s
name unless you’re given
permission to do so.

ECT LINE.
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Most
of us have
to compete with
the hundreds of emails
clogging our inbox every
day, so the clearer your
subject line, the more likely
your message will be read. For
example, if you’re sending a
proposal to someone, be
specific and write, “The
Budget Proposal Is
Attached.”
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Effective Digital
Marketing Techniques
To Drive Businesses

M

alaysian SME entrepreneurs
continue to receive the much
needed support and guidance
in using effective digital marketing
techniques to drive their businesses
from the exclusive MindLab Series
seminar jointly organized by the
Centre for Entrepreneur Development
and Research (CEDAR), a subsidiary
of SME Bank Group and Malaysian
Global Innovation and Creativity
Centre (MaGIC).
In line with the government’s effort
of establishing the Digital Free
Trade Zone (DFTZ) and motivated
by Malaysians having embraced the
internet economy and eCommerce in
a big way, CEDAR in collaboration with
MaGIC organized a MindLab series
entitled, “Harnessing Digital Marketing
Strategies To Drive Businesses,” on
8th August 2017.

The MindLab Series is a dedicated
quarterly seminar organized by CEDAR
on various topics that relate to the
growth and development of SME
entrepreneurs. This 6th edition of
MindLab series organized at MaGIC
featured three business professionals
and subject matter experts, Azuar
Zainuddin, Digital Marketing Consultant
from Satu Creative Services Sdn
Bhd, Fizlee Hafiz, Co-Founder of The
Pisang Cheese and Joachim Sebastian,
Managing Director of Everpeaks Consulting
Sdn Bhd. The three speakers shared the
latest development in digital marketing
and how entrepreneurs can use it to
expand their existing businesses in the most
economical way.

Malaysia is currently leading the
eCommerce market in the region
generating revenue of US$2.3 billion
in 2015 and our local SMEs should
take every opportunity to tap into
the digital market aggressively in
order to compete effectively at the
international level. This is important as
Malaysia aims to double the nation’s
eCommerce growth and increase the
GDP contribution to RM211 billion
(approximately US$47.68 billion) by
year 2020.

CONTACT OUR TEAM TODAY
Mr. Saiful Ridzuan

Phone : +603 2615 3064 • Email : saiful.ridzuan@smebank.com.my

Ms. Zakiah Ahmad

Phone : +603 2615 2115

Call Centre

Phone : 1-800-88-3131

• Email : zakiah.ahmad@smebank.com.my
• Email : customercare@smebank.com.my
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