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Online business/E-commerce (1/3)

E-commerce doubled within 7 years
(2017-2023)

Gross value added of e-commerce
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« E-commerce segment, measured via gross value
added, enlarged by more than 2x in 2023 to
RM248.2 bil (2017: RM107.3 bil).

« Annually, e-commerce recorded a robust average
growth of 14.8% between 2017-2023.

« Its contribution to GDP also increased significantly
to 13.6% in 2023 from 7.8% in 2017.

Definition: E-commerce transactions include orders made in web
pages, extranet or Electronic Data Interchange. Nevertheless,
orders made by telephone calls, facsimile or manually typed e-
mail are not categorised as an e-commerce transactions.

E- commerce dominated by

manufacturing and services sector

E-commerce growth stabilised after
exponential growth
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Share e-Commerce by sectors (%)
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By sectors, e-commerce is dominated by
manufacturing (51.8%) and services (45.3),
followed distantly by mining & quarrying (2.7%),
agriculture (0.2%), and construction (0.1%).

Although manufacturing sector still has the
largest share of e-commerce value added
transactions, services sector showed a rising
trend, where its share rose to 45.3% in 2023
(2015: 30.7%).

Sectors where e-commerce had declined in
share are Manufacturing to 51.8% (2015:
64.9%) and Mining to 2.7% (2015: 4.2%).
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E-commerce recorded exponential growth, where
income surged at a 17.3% CAGR 2015-2021, while
expenditure at 15.4%. This was boost by rapid
growth during COVID-19 in 2020 due to movement
restriction order and physical activity limitations.

In recent years, e-commerce sales has stabilised
as our economy reopened and consumers can
opt for brick-and-mortar stores.

Nonetheless, e-commerce sales continues to
grow, albeit at a slower pace of 4.1% in 1H 2024
(2023: 4.9%)
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Wholesale & retail trade contributed ~1/2 of
e-commerce income in services sector

Selangor charted the highest
e-commerce sales among states

Melaka post the largest
e-commerce spending per business

E-commerce income in service sector in 2021

E-commerce income by states in 2021 E-commerce expenditure by states in 2021
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However, some sub-sectors could see increase in

recorded the highest e-commerce income
in 2021 (latest available data), followed by KL
(RM239.2 bil) and Pulau Pinang (RM89.4 bil)

However, in terms of income per business in
the respective states, Labuan posted the
highest per business income at RM2.5 mil
per year, followed by KL (RM1.8 mil) and
Melaka (RM1.6 mil).

e-commerce expenditure in 2021, followed .

by KL (RM57.6 bil) and Pulau Pinang
(RM54.7 bil).

* In terms of expenditure per business in the
respective states, Melaka posted the highest
per business spending at RM0.9 mil per
year, followed by Negeri Sembilan (RMO.7
mil) and Pulau Pinang (RMO.7 mil).

il Sources: CEIC, DOSM, EMIS and SME Bank Economic Research

share in recent years such as transportation &
storage and accommodation underpinned by
digitalisation, mobile & web applications, e-wallet,
internet banking etc

For reference/comparison, during pre-pandemic
(2019), transportation contributed 13% to services e-
commerce vs 5% (2021) and accommodation at 4%
vs 1%. This could be due to Movement Control Order,
where activities are still limited in 2021.
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Number of parcels >3x above
historical average

Increasing e-commerce adoption

: Preferences vary across genders
among Malaysians
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* By genders, cosmetic (71% respondents) was
picked as the most favoured for female, followed
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As a proxy for e-commerce, the postal & courier
sector saw a surge in activities in recent years,
outperforming its historical trend as consumer
purchases via online requires delivery activities.

Parcel per capita had shot up >3x in 2023
compared to historical averages in 2018-2019.

In 1H 2024, parcel per capita rose to 17.2 (1H
2023: 11.2), demonstrating resilience in e-
commerce activities.

Increasing e-commerce adoption was seen among
Malaysians, where e-commerce by consumers rose to
78% in 2022 (2018: 51%), according to MCMC.

The adoption of e-commerce was primarily seen among
adults in their 20’s (83.7% respondents), 30’s (84.9%)
and 40’s (81.0%).

Majority of respondents (>50%) also used e-commerce to
purchase clothes, foods & health essentials,
ICT/gadgets/sports, and prepaid topup.

by publications (65%), and children's products
(58%).

In contrast, male preferred automotive & motors
(86%), computer software (72%) and sport
related goods (72%)

Recent performance, E-commerce proxy in
retail sales, captured in sales not in stores,
stalls & markets, grew faster by 7.5% YoY in 2Q
2024 (1Q: 2.7%).

Sources: CEIC, Malaysian Communications and Multimedia Commission (MCMC)’s e-Commerce Consumer Survey 2022 and SME Bank Economic Research



DISCLAIMER

SME BANK has exclusive proprietary rights in the data or information provided herein. This document is the property of SME BANK and is
protected by Malaysian and international copyright laws and conventions. The data and information shall only be used for intended purposes
and not for any improper or unauthorised purpose. All information contained herein shall not be copied or otherwise reproduced, repackaged,
transmitted, transferred, disseminated, redistributed or resold for any purpose, in whole or in part, in any form or manner, or by any means
or person without SME BANK’s prior written consent.

This research report provides general information only. Neither the information nor any opinion expressed constitutes an offer or an
invitation to make an offer, to buy or sell any securities or other investment or any options, futures or derivatives related to such securities
or investments. It is not intended to provide personal investment advice and it does not take into account the specific investment objectives,
financial situation and the particular needs of any specific person who may receive this report. Investors should seek financial advice regarding
the appropriateness of investing in any securities, other investment or investment strategies discussed or recommended in this report and
should understand that statements regarding future prospects may not be realised. Investors should note that income from such securities
or other investments, if any, may fluctuate and that price or value of such securities and investments may rise or fall. Accordingly, investors
may receive back less than originally invested. Past performance is not necessarily a guide to future performance. Any information relating to
the tax status of financial instruments discussed herein is not intended to provide tax advice or to be used by anyone to provide tax advice.
Investors are urged to seek tax advice based on their particular circumstances from an independent tax professional.

Any opinion, analysis, observation, commentary and/or statement made by SME BANK are solely statements of opinion based on
information obtained from sources which SME BANK believes to be reliable and therefore, shall not be taken as a statement of fact under
any circumstance. SME BANK does not and is in no position to independently audit or verify the truth and accuracy of the information
contained in the document and shall not be responsible for any error or omission or for the loss or damage caused by, resulting from or
relating to the use of such information. Analysts based in SME BANK offices produce research on macroeconomics, equities, fixed income,
currencies, commodities and portfoliostrategy.

SME BANK and its affiliates, subsidiaries and employees shall not be liable for any damage or loss arising from the use of and/or reliance on documents
produced by SME BANK or any information contained therein. Anyone using and/or relying on SME BANK document and information contained therein
solely assumes the risk in making use of and/or relying on such document and all information contained therein and acknowledges that this disclaimer
has been read and understood, and agrees to be bounded by it.
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